CAMS Social Media Policy
1. Purpose
The Confederation of Australian Motor Sport Ltd CAMS recognises the significant benefits of Social Media and its
widespread use in motor sport.
However when used incorrectly, Social Media can cause damage and create risk for those who use it. CAMS has a
legitimate interest to make sure that Social Media is used responsibly in motor sport.
This CAMS Social Media Policy (Policy) aims to regulate how Social Media is used in relation to CAMS and each
Event (as defined in the CAMS National Competition Rules), as well as stating the potential consequences if Social
Media is not used correctly.

2. Application
This Policy applies to:
(a) CAMS contractors, agents and employees; and
(b) individuals who hold a CAMS Licence (as defined in the CAMS National Competition Rules),
(collectively referred to in this Policy as You) when using Social Media in relation to CAMS or an Event.
Social Media in this Policy means any type of electronic public forum that enables people to create and share
content or engage in social networking. Common examples include Twitter, Facebook, blogs, forums, content sharing
and uploading, etc.
This Policy does not apply to the use of Social Media in personal and other areas of life which are not related to
CAMS or an Event.

3. Examples of Social Media use
The following are examples of good and not good use of Social Media:

Sharing of informative Social Media concerning motor sport
GOOD

NOT GOOD

Engaging positively, respectfully and courteously with fans, each other and the public
GOOD

NOT GOOD
Marvin Morgan @MarvinNMorgan 22 Jan 2012
Like to thank the fans who booed me off the pitch. Where’s that going to get
you? I hope you all die.

Giving opinions and engaging in banter in a reasonable and constructive manner
GOOD

NOT GOOD
Lewis Moses @lewmoses9 - June 27
These officials behind the goal are useless!!! He clearly seen that, he should
be giving a corner. Ridiculous waste of money #doyourjob
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Promoting You and others such as Your Team, Your Category and motor sport generally
GOOD

NOT GOOD

Expressing Yourself and fairly sharing Your views
GOOD

NOT GOOD

Supporting motor sport, Your Category and CAMS
GOOD

NOT GOOD

Being honest while acting with integrity
GOOD

NOT GOOD
Denny Hamlin @DennyHamlin 20 Jul 2010
Truthfully I don’t think it matters to the fans who wins the race as long
as its a good “show”. Even if it comes as the expense of the
competition.

Making it clear Your personal views are Your own
GOOD
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4. Keeping safe with Social Media
When using Social Media You must:
(a) remember that the Internet is not anonymous, anything shared on Social Media can be seen by others and that You 		
may not be able to change what You have written or said once it has been shared;
(b) not use Social Media in any way which affects the safety of You or those around You. When at an Event, You must:
(i)

always make sure that You act safely and take personal responsibility for the safety of those around You;

(ii)

except as necessary in Your role, not use Social Media or Your phone when on duty;

(iii)

comply with all signage, barriers and other markers noting where individuals should be; and

(iv)

follow all directions; and

(c) be careful in recording and sharing images of children at an Event. At a minimum You must comply with the			
guidelines issued in relation to images of children by the Australian Sports Commission
(http://www.ausport.gov.au/supporting/clubs/resource_library/managing_risks/child_protection/guidelines_use_		
children_images/images_of_children).

5. Prohibited use of Social Media
Using Social Media in relation to CAMS or an Event in the following ways is prohibited:
(a) acting in a way which is unlawful or in breach of CAMS’ rules, policies or procedures;
(b) sharing confidential information obtained in confidence through Your interactions with CAMS (such as in relation to 		
CAMS’ judicial proceedings or commercial dealings);
(c) sharing anything of a private, indecent, illegal, voyeuristic, pornographic or sensitive nature;
(d) sharing any sensitive images or explicit or personal details of any serious or critical accidents;
(e) acting in a way which may be reasonably seen as bullying, harassing, offensive, discriminatory, threatening or 		
damaging to others;
(f) associating Yourself with groups on Social Media in a way which brings CAMS or motor sport into disrepute;
(g) unlawfully taking images and sharing content on Social Media without obtaining necessary consents. It is Your 		
responsibility to ensure at all times that You have all necessary consents as required at law from individuals before 		
sharing any images, text, recordings, etc. of a person. Situations where extra vigilance should be used include:
(i)
		

recording and sharing images of those under 18;
Note: Obtaining parental consent is advised and may be required at law in certain situations.

(ii)

sharing recordings or images where an Event is also being broadcast;

(iii)

using trademarks and other people’s material over which they have copyright; or

(iv)

sharing images of sensitive or private areas (i.e. pit garages, stewards rooms, rest rooms, etc.);

(h) where it interferes with Your role at an Event or creates a safety risk; or
(i)
		
		

any other manner which brings CAMS or motor sport into disrepute.
Note: An Event may have its own Social Media policy (such as V8 Supercar Events) that You may also 		
be required to comply with in addition to this Policy.

6. What CAMS can do
CAMS may take disciplinary action against You where You are in breach of this Policy. Disciplinary action may include
but not be limited to cancellation of a licence or membership, exclusion from an Event or imposition of a penalty under
the CAMS National Competition Rules. CAMS will give You reasons as a result of any disciplinary action it takes and a
reasonable opportunity to respond.
CAMS may monitor Social Media from time to time. It may also look into allegations that Social Media has been abused
from time to time and take action under this Policy or elsewhere.
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